Requirements for marketing standards

European law sets general and specific marketing standards for maximum
quality and minimum ripeness of fresh fruits and vegetables. These standards
apply to both the quality of the product and the way it is presented, graded and
sold to consumers

Most fruit and vegetables must comply with the General Marketing
Standards as set out in Annex I, Part A, Regulation (EU) 543/2011.

The General Marketing Standard provides a definition of “good quality,
suitable and marketable” for these products and requires that these products have
the full name and country of origin. The product must be intact, clean and free
from pests, free from unusual external moisture or strange odors and/or tastes and
must be in satisfactory condition upon arrival.

The product must be fully developed, but not overdeveloped; the fruit must
reach the required ripeness and not be overripe.

The product must reach a stage of development and maturity such that it
can continue to ripen and reach the required degree of maturity.

In each batch, 10% of the quantity or volume of products will not meet the
minimum quality requirements. Within this allowable range, no more than 2% of
the total batches must contain rotten products.

Specific marketing standards apply to ten fresh products: apples, citrus,
kiwi, lettuce (curly and broadleaf), peaches and nectarines, pears, strawberries,
sweet peppers, grapes and tomatoes. These products are divided into 3 groups
(premium grade, grade | and grade I1) and have specific rules for presentation and
allowable tolerances regarding quality and size.

CAs of EU member states examine records and/or inspect imported
products in detail to determine whether the products comply with EU marketing
standards. A certificate of conformity is required for all batches of fresh produce
arriving on the EU market. Importers can receive this certificate at the import
border gate.

The European Commission may approve third country authorities to carry
out appropriate certification checks. This means that third country inspection
authorities must inspect each shipment and issue appropriate certification, before
it enters the EU.



To date, the European Commission has approved it for several countries,
including India, South Africa, Morocco, Kenya, Senegal and Turkey. These
regulatory provisions may change over time, so exporters should discuss with EU
importers to get information on how their products are applied.

Products imported for processing do not have to meet EU marketing
standards. However, the product must be clearly marked on the packaging, stating
“for processing” or other equivalent wording.

Y&u ciu vé tiéu chuan marketing

Luat phap Chau Au dit ra tiéu chuan marketing chung va cu thé vé chat
luong téithiéu va do chin tdi thiéu cua rau qua twoi. Cac tiéu chuan nay &p dung
cho ca chat lugng cia san pham va cach thic trinh bay, phan loai va ban cho nguoi
tiéu dung

Phan Ion rau qua déu phai tuan thu Tiéu chuan marketing chung nhu néu
tai Phy luc I, Phan A, Quy dinh (EU) 543/2011.

Tiéu chuan marketing chung dua ra dinh nghia vé “chat lugng tét, phi hop
va ¢ thé dua ra thi truong dugc” cho cac san pham nay va yéu cau cac san pham
nay c6 day du tén va nudc Xuat xir. San pham phai nguyén ven, sach s& va khong
nhiém dich hai, khéng bi am bat thuong do bén ngoai hoic khéng c6 mui la
va’hoic vi la va khi dén noi phai trong tinh trang dat yéu cau.

San pham phai phét trién day du, song khong phat trién qua muc, trai cay
phai dat d6 chin nhu yéu cau va khong duoc qua chin.

San pham phai dat dén do phat trién va do chin sao cho c6 thé tiép tuc chin

va dat dén d6 chin nhu yéu cau.

Tai mdi 16 s& cho phép 10% sb luong hay khéi lwong san pham khong dat
yéu cau chat lugng téi thiéu. Trong pham vi cho phép nay, khong duoc qua 2%
tong s 16 duoc c6 san pham bi théi.

Tiéu chuan marketing cu thé 4p dung cho muoi san pham tuoi: tdo, cam
quyt, kiwi, rau diép (14 xoan va 14 rong), dao va xuan dao, 18, dau tay, 6t ngot, nho
va ca chua. Céc san pham nay duoc chia 1am 3 nhém (loai thuong hang, loai | va
loai 11) va c6 quy tac cu thé khi trinh bay va dung sai cho phép vé chat lugng va
kich thudc.



CA cua cac nudc thanh vién EU kiém tra hd so va/hoac kiém tra chi tiét san
pham nhép khau dé xac dinh liéu san pham cé pha hop véi tiéu chuan marketing
cua EU hay khdng. Can c6 ching nhan su pht hop di vai tat ca cac 16 san pham
tuoi khi dén thi truong EU. Nha nhap khau c6 thé nhan chiing nhan nay tai cua
khau nhap.

Uy ban Chau Au c6 thé phé duyét co quan ctia nudc thir ba thyc hién kiém
tra ching nhan phu hop. Biéu nay c6 nghia 1a co quan kiém tra cua nudc tht ba
phai kiém tra tirng 16 hang va cap chang nhan phi hop, truéc khi hang vao EU.

Cho dén nay, Uy ban Chau Au d phé duyét cho mot s6 nudc, gom An Do,
Nam Phi, Moroco, Kenya, Senegal va Thé Nhi Ky. Cac diéu khoan quy dinh nay
c6 thé thay doi theo thoi gian, do d6 nha xuat khau nén thao luan véi nha nhap
khau EU dé duogc cung cap théng tin xem san pham ciia minh dwoc ap dung nhu
thé nao.

San pham nhap khau dé ché bién khdng phai dap tng cac tiéu chuan vé
marketing caa EU. Tuy nhién, san pham d6 phai dugc danh dau rd rang trén bao
bi, ghi rd “dung cho ché bién” hodc tir ngir twong duong khéc.



